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About Magnum Corporation Sdn Bhd @
WHERE

Retail Network

Total Sales Outlets

Penang, Kedah*

& Perlis®
Sales Outlets Coverage
Perak
@ Pahang
classic iGCkPOt jGCkPOtQOId e p L life Negeri Sembilan T
Sarawak
Johor
Melaka
About Magnum
* Founded in 1968 in Malaysia.
* Listed in Main Market of Bursa Malaysia since 1982.
* Focused primarily on lottery business or 4-Digit (“4D”) Total Employees: 344

Total Retail Outlets: 485

number forecast betting and its variation games. Total Sales Frontliners: 1,387
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Our workforce

Total Employees: 344
Total Retail Outlets: 485
Total Sales Frontliners: 1,387
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Our cultures and community involvement T—

Celebrating Malaysian
cultures & diversity
CSR: Community and
sustainability-driven
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2006

WLA adopted the
Responsible Gaming
Principles and a
Responsible Gaming
Framework aimed at
protecting lottery
players around the
world.

2025

2021

First in Malaysia to T Magnum successfully ;
achieved WLA-RGF Level ' recertified WLA-RGF i
3 certification for Level 3.

Responsible Gaming (RG) ‘

Framework by WLA. Continue to pioneer the

Responsible Gaming
practices in Malaysia.
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Responsible
Gaming
Level 3

How the requirement of continuous
improvement can be met when a
lottery is recertifying at the same
level?




What was our concerns before starting the
process?

What are the things that I
wish to improve?

Do we have sufficient
data from the past
implementation?

Generation and
cultural gaps?

WLA Responsible Gaming Framework

Framework Area

Description

ﬁ Research

Investigating
gambling-related
issues

Employee Program

Training staff on
responsible gaming

% Retailer Program

Supporting retailers
in promoting
responsibility

@3 Game Design

Creating games with
player protection

Remote Gaming Channels

Ensuring safety in
online gambling

Advertising and
5) Marketing

Promoting
responsible

E‘E& Player Education
e

Informing players
about responsible

ﬁambliﬁ

@og Treatment Referral

Connecting players
with help resources

80:8 Stakeholder Engagement

Collaborating with
interested parties

Reporting and

Z5E Measurement

Tracking and
evaluating
framework

effectiveness
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Continuously review Understand about your
RG programme stakeholders’ behaviour
How do we
overcome it?
! ®e®
Ton

Learn from other WLA Utilise Digital RG platform
members
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In 2021: @
e G2

Hi, I'm RG Hero,

The character is based SAGRINTS new
on the Chinese gold Responsible
ingot which represent Gaming mascot
wealth, prosperity &
success.

Challenges:

« Balancing digital and physical engagement and
interactions during COVID-19.

« Educating different stakeholder with suitable

information and messages.

Previous Implementations:
« RG Hero - Humanising Responsible Gaming

« Digital tools and training videos — Retailer,

Let’s work together to provide a meaningful and

responsible gaming experience to our players. “, — i = & P I aye r Ed u Cati O n
i = B T ol
2 { el K

Marilah kita bekerjasama untuk memberikan pengalaman
permainan yang bermakna dan bertanggungjawab kepada pelanggan kita

Implementing RG framework in all areas.

99 GAMBLING HEALTH CHECK Play Illegally &

SELF-ASSESSMENT QUIZ

What is my

gambling habit ? & . ;
lllegal Gaming ‘ y P 4

e

< PlayResponsibly | g 7o) | < PlayResponsy

m Defending Your Ownéfe
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WLA RGF Recertification in 2025: Journey

WLA-RGF
Level 3

¥ #Magnu

RG Process:

Monitor and track the
effectiveness of each framework
Guidance from DigitalRG
platform.

2. Time it took you to complete the
certification?
At least 1 to 1.5 year

3. Lessons learned

* Know your audience

* Don't be afraid to try new things

* Create a Responsible Gaming
culture

Magnum External



4. Pertinence of the IAP evaluation reports 5. Next steps

* Review feedback - Know your strengths & *  Continue monitoring and enhancing more activities
weaknesses. based on IAP feedback:
. Benefits of the process: . Insufficient
. Improving on areas that required more attention . Meets minimum requirement
. Benchmark with WLA members . Meets the level norm

. Measure your RG initiatives continuously!
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In 2025...

RG Week 2025

Balance Vour Play

Employees: Improved awareness,
education and purpose

Advertising & Marketing:
Enhanced contents and relatable
messages

Retailer: Improved training system
& processes

Player Education: New tools and
relatable contents.

...and many more!

ma =~ - Customer Service: 03- 9212 2800
B | PlayResponsiy F\ (MONDAY - SUNDAY 9AM - 7PM)
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Fight Yeur Inner Demens

Magnum’s 2025 Employee Engagement:

Responsible Gaming
is part of Magnum'’s
culture!

magnum
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